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CONTENT MARKETING      
& NATIVE ADVERTISING 

Content marketing and native advertising are 
gaining traction as effective strategies to win 
attention, especially among readers who tune 
out traditional ads but consume genuine, 
customer-focused information. In fact, a 
survey by Smart Insights reported content 
marketing as the digital marketing tool with the 
greatest impact.+

Creative content marketing opportunities — in 
our magazine, newsletters and website —  
position your valuable information to enhance 
the editorial content in which it appears. 

Look for CONTENT MARKETING tags  
throughout this media kit

 

   +Smart Insights 2015

OVERVIEW

DRIVEN BY TECHNOLOGY AND INNOVATION, 
OEM Off-Highway covers innovative technology  
and market trends that impact the product  
development team responsible for the design, 
development and system integration  
of mobile heavy-duty equipment. 

AT A GLANCE
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38.6% 
Engineering

42.0% 
Corporate and  
Operating Management

10.2% 
Sales/Marketing

9.2% 
Manufacturing  
and Purchasing 19,000

OEM Off-Highway  
total qualified 

circulation

Print subscribers:  17,000

Digital subscribers:  2,000

Manufacturers:  17,520 
Subscribers with “manufacturer” in their Business & Industry description

BPA Brand Report December 2015 (Total qualified circulation: 19,000; 17,000 print 
subscribers; 2,000 digital subscribers)  

BPA Brand Report December 2015 
*Includes machine shops and transportation equipment

REACH MOBILE OFF-HIGHWAY 
MANUFACTURERS
17,258    
E-newsletter subscribers    
Publisher’s own data 7-9-2015

17,520    
Subscribers with 
“manufacturer” in their 
Business and Industry 
description     
BPA Brand Report December 2015

As part of the AC Business  
Media Construction Network,  
OEM Off-Highway gives you access 
to an even broader audience within 
the construction industry.

Extend your access to  
the construction industry:

72,394    
Construction equipment  
& product users      
BPA Brand Report December 2015 for Equipment Today

 

454,740   
OEMOffHighway.com  
unique visitors/year 
Google Analytics March 2016 annualized

AUDIENCE

TARGET BY 
BUSINESS & 
INDUSTRY

AUDITED CIRCULATION:  
OEM Off-Highway’s BPA Brand 
Report is an independent, third-
party audit that assures you reach 
your chosen audience. 

Industrial/utility/construction 
equipment manufacturer*  

10,198

Agricultural equipment manufacturer 2,484

Lawn and garden  
equipment manufacturer 

343

Forestry equipment manufacturer 152

Mining equipment manufacturer 722

Engine/drivetrain/ 
transmission manufacturer  

2,024

Distributor/system integrator 1,480

Truck and/or Bus Manufacturer 791

Off-Highway/recreational  
equipment manufacturer  

806

Manufacture military equipment  
in addition to primary business listed above

2,973

AUDIENCE

CLICK TO  
VIEW

MARCH/OCTOBER PRINT ISSUES INCLUDE 

EUROPEAN UNION DISTRIBUTION

https://www.facebook.com/OEMOffHighway
https://www.linkedin.com/in/oemoffhighwaymagazine
https://twitter.com/@oemoffhighway
http://media.cygnus.com/files/base/OOH/document/2014/09/OEMOffHighway_BPA_Report.pdf
http://creative.acbusinessmedia.com/OOH/misc/OEM%20Global%20Audience%20Profile%20Spring%202016%20-%20InternationalSwornStatement.pdf


BPA Brand Report December 2015: 17,520 subscribers with “manufacturer” in their Business and Industry description

GLOBAL AUDIENCE

MARCH/OCTOBER PRINT ISSUES INCLUDE 

EUROPEAN UNION DISTRIBUTION

WE’LL LIGHT YOUR WAY

Global product development solutions for mobile OEMs

YOUR MOST EFFICIENT MEDIA PARTNER TO REACH 
NORTH AMERICA AND EUROPE
•  Established global audience for OEMOffHighway.com, digital magazine 

editions and e-newsletters

•  Print distribution now expanding to European Union

•  Global coverage for news and analysis

•  Largest print distribution to United States manufacturer subscribers*

•  Reach product development teams ‒ decision makers of equipment design, 
development and system integration – at mobile off-highway and heavy-
duty on-highway OEMs around the world

37%   
OEMOffHighway.com visitors 
outside of United States

Google Analytics Jan-Feb 2016

http://creative.acbusinessmedia.com/OOH/misc/OEM%20Global%20Audience%20Profile%20Spring%202016%20-%20InternationalSwornStatement.pdf


VERIFIED MOBILE-COMPATIBILITY   
OEMOffHighway.com meets mobile-friendly 
requirements, boosting our ranking on mobile 
search results. Want more eyes on your marketing 
messages? Place your advertising only on mobile-
friendly sites. 

RESPONSIVE WEB DESIGN 
Ensure ads and content are optimally displayed 
across user devices – no special apps needed. 

DYNAMIC PAGE LOADS 
Our site continually delivers related content as the 
user scrolls, increasing the opportunity for users 
to see your ad. 

TARGETED, IN-VIEW ADVERTISING 
Schedule your advertising to reach a more focused 
audience based on our content-specific channels. 
You pay only when visitors see your ad. 

ONLINE MARKETING 
OPPORTUNITIES  

ONLINE DISPLAY ADVERTISING 
Banner ads, wallpaper, take-over,  
page peels and welcome ads. 

NATIVE AD 
Integrate your message in the editorial 
space as “sponsored” content. 

COMPONENT DIRECTORY  
CATEGORY SPONSORSHIP 
Secure your sponsorship as the lead 
brand in the Component Directory 
product category of your choice. Product 
development teams turn to this online 
resource to research products, technologies 
and services for their project designs. 

SPEC GUIDES PRINT  
& DIGITAL SPONSORSHIPS 
Get premium visibility as a sponsor for 
the industry’s first and ONLY online, 
interactive spec’ing tools: Engine Spec 
Guide and Pump & Motor Spec Guides. Be 
in the forefront with engineers and product 
development teams who rely on the spec 
guides to find exactly the products they 
need for the next generation of equipment. 

CUSTOM PROGRAM 
Ask us to flex our creative talents with 
a custom media plan that meets your 
marketing objectives. 

 

OEMOffHighway.com

47%  
increase 
mobile 
phone 
sessions+   

+ Google Analytics January 2016 compared with January 2015
++ Google Analytics January 2016 
+++ Google Analytics March 2016 annualized

2:28 
minutes 
average 
session 
duration++

454,740   
unique visitors 
per year+++

OEM.COM

DIGITAL

http://www.OEMOffHighway.com
http://www.oemoffhighway.com


EMAIL BLASTS
Sponsored exclusively by YOU, e-blasts feature your content and branding.   

E-NEWSLETTER ADVERTISING
With open rates above industry averages*, our newsletters deliver big results for 
your display ad or text ad.   

CONTENT NEWSLETTERS

 f Industry News – weekly
 f Economic Outlook – monthly
 f Breaking News – as needed

SYSTEMS NEWSLETTERS

 f  Engine Revolutions (engine system, emissions technologies and 
regulatory developments)

 f  Drivetrain Technology Update (drivetrain system technology updates)

 f  Fluid Power Progress (fluid power systems)

 f  The Electric Age (sensors, electronics and electrical products and 
technologies)

 f  In the Cab (operator environment, comfort, safety)

 f  Efficient Design & Manufacturing (software, testing providers and 
manufacturing services)

E-PRODUCT OR E-VIDEO SPOTLIGHT
Get the immediacy of email at an affordable rate. This e-blast features 
your product photo and description or video, along with several selected 
advertisers. Kick it up a notch by adding video. 

SURVEY DISTRIBUTION
Send your industry survey via email to a selected list within  
our extensive database.

EMAIL MARKETING OPPORTUNITIES

*Publisher's own data

EMAIL

Send your 
marketing 

message to 
the inboxes  

of customers and 
prospects. With our 
extensive database, 

you can target based 
on specific behaviors, 

industry categories, job 
titles or location.

300 X 250

280 X 157
IMAGE

BRIEF TEXT 
+ 

CALL TO ACTION

300 X 250

DIGITAL



DIGITAL DISPLAY ADS RATES

970 X 250 BILLBOARD   Request proposal 
for either run-of-site  

ad placement or  
channel sponsorship

970 X 90 SUPER LEADERBOARD  
Includes a 728 x 90 and 300 x 50, which allows ads to be 
delivered responsively with content

300 X 600 HALF PAGE

300 X 250 MEDIUM RECTANGLE

WALLPAPER, TAKE-OVER, WELCOME ADS — Rich media

SPONSORED 300 X 250 NATIVE AD

VIDEO RATES

E-VIDEO SPOTLIGHT $995

PRINT PLUS E-VIDEO SPOTLIGHT — Bundled with print ad $375

VIDEO CHANNEL SPONSORSHIP  $6,000 / year

VIDEO NEWSCAST Request proposal

EMAIL RATES

E-BLASTS 0.35 / name

E-PRODUCT OR E-VIDEO SPOTLIGHT $995 

PRINT PLUS — E-Product or E-Video Spotlight bundled with a 
print ad

$375 

E-NEWSLETTERS RATES

INDUSTRY NEWS — weekly (every Thursday) 
Includes a 300 x 250 plus a sponsored native ad

$975

ECONOMIC OUTLOOK — monthly, 300 x 250 $750 exclusive

BREAKING NEWS — as needed, 300 x 250 $8,000/year

SYSTEMS E-NEWSLETTERS 
Includes a 300 x 250 plus a sponsored native ad

$975

CUSTOM BRANDED E-NEWSLETTER   
Sent to up to 10,000 names

$5,000 

EXCLUSIVE SPONSORSHIP OR CPM PRICING RATES

AD SIZES INCLUDED:
970 X 90 Super Leaderboard
728 X 90 Leaderboard 
300 X 600 Half Page 
300 X 250 Medium Rectangle
300 X 50 Mobile

Request proposal

SPEC GUIDE SPONSORSHIP  
(ONLY 5 AVAILABLE) RATES

INCLUDED:
Full-page spread ad in print issue 
Leaderboard ad on chosen online spec guide

$10,000 net / year

$11,764 gross / year

DIGITAL ADS & RATES COMPONENT DIRECTORY SPECS & RATES

ENGINE SPEC GUIDE /  
PUMP & MOTOR SPEC GUIDE

Upgrade your print ad for  
our interactive digital edition

Complete DIGITAL  
TECHNICAL SPECS are  
available on our Marketing 
Resource Center at 
OEMOffHighway.com/advertise

(Rates are net unless otherwise specified)

DIGITALADS

DIGITAL EDITION
FEATURING BONUS CONTENT

UPGRADE YOUR 
PRINT ADVERTISING 
Include a digital ad  
for only $300 net. 

DIGITAL EDITION ALSO 
AVAILABLE ONLINE  AT 
OEMOFFHIGHWAY.COM

DIGITAL

http://www.oemoffhighway.com/advertise
http://www.oemoffhighway.com/magazine/ooh/issue/
https://itunes.apple.com/us/app/oem-off-highway-magazine/id936528035?ls=1&mt=8&utm_source=OOH+Digital+Non+Audited&utm_medium=email&utm_campaign=HCL150629005&o_eid=1440A3927523G0V


DIGITAL EDITION ALSO 
AVAILABLE ONLINE  AT 
OEMOFFHIGHWAY.COM

PRINT MAGAZINE OPTIONS
Grab attention with one of our many print options:

 f Display ads (full-page spread, full-page ad, fractional-page ad)

 f Native advertising

 f Cover treatments: Wrap, belly band, false cover, gatefold, barn door,  
corner snipe, sticky note

 f Insert or ride-along

 f Polybag your print promotional piece with our magazine

 f Special supplement 

 f Advertorial

 f Regional distribution

 f Article reprints

DIGITAL & APP-BASED MAGAZINE OPTIONS
Our digital, multi-media magazine editions open a universe of opportunities for your 
marketing message, including:

 f Audio

 f Video

 f Animation

 f URL link to your website or other online content

YOUR WAY … that’s how we deliver OEM Off-Highway magazine to our readers. 
Some like print. Others prefer our enhanced, multi-media digital edition. And some 
want both!  Place your advertising in one or both. 

OEM OFF-HIGHWAY    
PRINT & DIGITAL 

PRINT

MAGAZINE

http://www.oemoffhighway.com/magazine/ooh/issue/
https://itunes.apple.com/us/app/oem-off-highway-magazine/id936528035?ls=1&mt=8&utm_source=OOH+Digital+Non+Audited&utm_medium=email&utm_campaign=HCL150629005&o_eid=1440A3927523G0V


Dates and topics are subject to change. 

JANUARY/ 
FEBRUARY MARCH APRIL MAY/ 

JUNE
JULY/ 

AUGUST SEPTEMBER OCTOBER NOVEMBER/
DECEMBER

AD CLOSE 12-23-2015 2-11-2016 3-11-2016 5-12-2016 6-30-2016 8-4-2016 9-8-2016 10-26-2016

MATERIALS 
DUE 12-30-2015 2-17-2016 3-16-2016 5-17-2016 7-6-2016 8-9-2016 9-13-2016 10-31-2016

EDITORIAL 
PLAN

MARKET TRENDS:  
On-highway  
truck & bus

NEW! Rental market

Compact equipment

Alternative fuel 
vehicles & systems

MARKET TRENDS: 
Heavy construction  

& mining 

Engines

Global market trends  

Software & testing

MARKET TRENDS: 
Agriculture

Forestry

Lawn & landscape

Precision systems  
& automation

Tracks & tires

ANNUAL PRODUCT 
SHOWCASE  

Engines

Drivetrains

Fluid power

Electrical & electronics

Hardware

Operator environment

Engineering & 
manufacturing

THE E ISSUE

On-highway & 
municipal

Alternative energy

Electrification

Engines 

Emissions reduction 

Efficiency solutions

MARKET TRENDS:  
Mining

Shale gas fracking 

Oil sands

Fluid power

Brakes

Cameras

Filtration

STATE OF THE 
INDUSTRY

Equipment market 
forecasts

Global economic 
outlook

Technology trends

MARKET TRENDS:  
Construction  

& military

Materials

Drivetrains

Engine cooling

SPECIAL 
FOCUS

Electronics, lights & 
sensors

Fluid power &    
electrohydraulics

Operator  
environment & 

interface

All products, technologies 
and system solutions

Hybrid & electric 
vehicles and systems

Telematics, GPS,    
data systems & 

automation

Engineering solutions, 
manufacturing 

services,  
software & testing

INNOVATORS’  
TOP 10 NEW 
PRODUCTS 

IN EVERY 
ISSUE f Editor's Notebook     f Economic Outlook     f Off-Highway Heroes

COLUMNS
f The Smart Center — Bringing the latest electrification and smart technology trends to the forefront

f Technology Breakdown — An in-depth analysis of a new machine or system, piece by piece

f Extreme Machines! — The unique, the wild, the crazy machines for rare applications and extreme conditions

f News Briefs — Industry trends, analysis and reports from top associations and organizations

f The Big Picture — A look beyond the customer: What is this machine doing for society?

f Engineering Corner — Technical papers in a quick and easy-to-absorb summary

ADDITIONAL 
MARKETING 
SPECIALS

PRINT & 
DIGITAL
Ask your sales rep 
for details

NEW! Economic 
Outlook Print + Digital 

sponsorship

Breaking News 
e-newsletter 
sponsorship

White paper  
program

Component Directory  
sponsorships

E-Product Spotlight

bauma packages

Component Directory 
sponsorships

E-Product Spotlight

White paper program

DOUBLE UP 
Buy one get second free for 

full- & half-page ads

Section sponsorships

Component Directory 
sponsorships

ENGINE  
SPEC GUIDE              

Ad Close: 6-23-16

Print + Digital 
sponsorships  

Year-long distribution

PUMP & MOTOR  
SPEC GUIDE 

Ad Close: 7-28-16

Print + Digital 
Sponsorships 

Year-long distribution

MINExpo packages

FREE ADVERTORIAL  
You’re the Expert

Examples: 
- Custom engineering 
- Thought leadership 
- Design innovation

YEAR IN REVIEW 
2016

White paper program

E-Product Spotlight

Component Directory 
sponsorships

SHOW 
DISTRIBUTION 

The Rental Show
(February 2016)

Work Truck Show & 
Green Truck Summit

(March 2016)

Mid-America 
Trucking Show

(March/April 2016)

bauma Munich 
(April 2016)

AMC Engineering 
Conference 
(May 2016)

GIE + EXPO
(October 2016)

AG CONNECT + 
Commodity Classic

(March 2017)

ALL SHOWS where 
OEM Off-Highway 
exhibits over the 

following 12 months

The Battery  
Show +  Electric 
& Hybrid Vehicle 
Technology Expo

(Sept. 2016)

SAE Commercial 
Vehicle

(October 2016)

Work Truck Show & 
Green Truck Summit

(March 2017)

MINExpo 2016  
(Sept. 2016)

AG CONNECT + 
Commodity Classic

(March 2017)

CONEXPO & IFPE
(March 2017)

World of Concrete
(February 2017)

2016 EDITORIAL CALENDAR

CALENDAR

MAGAZINE



AC Business Media will not be held responsible, nor issue any make-goods, for electronic ads that do 
not follow these guidelines.

TERMS & CONDITIONS:

CONTRACT AND 
COPY CONDITIONS
Advertisements are accepted 
upon the representation that 
the advertiser and its agency 
have the right to publish 
the content. Advertisers and 
agencies agree to indemnify, 
defend and save harmless 
the publisher from any and 
all liability for content of 
published advertisements 
whether in print or in 
electronic format. Publisher 
reserves the right to refuse 
any advertisement.

PAYMENT AND 
COMMISSIONS
Net 30 days. 15% of 
gross paid to recognized 
advertising agencies on 
space, color and position 
provided account is paid in 

full within 30 days of invoice 
date. Publisher reserves the 
right to hold the advertiser 
and/or its advertising agency 
jointly and separately 
responsible for such monies 
as are due and payable to 
the publisher. Publisher will 
not be bound by conditions, 
printed or otherwise, 
appearing in ad orders or 
copy instructions when such 
conditions conflict with 
Publisher’s stated policies.

PROTECTIVE 
CLAUSES
Rates subject to change 
without notice. Advertiser 
and advertising agency 
assume liability for all 
content of advertisements 
printed and also assume 
responsibility for any claims 

made against the Publisher. 
The Publisher reserves the 
right to reject any advertising 
that it feels is not in keeping 
with publication standards, 
policies and practices.  

CONTRACT 
CANCELLATION
Advertising canceled 
after closing date will be 
charged at earned rate 
to the advertiser with an 
additional fee of up to 
$500 for remake of the 
page. Advertisers that 
fail to achieve contracted 
number of insertions within 
the year will be short 
rated to the applicable 
frequency on rate card.

PRINT

UPGRADE PRINT AD: $300

SCREEN DIMENSIONS: 1024 x 768 pixels; 
horizontal orientation only 

FILE FORMAT: InDesign (preferred), 
Photoshop, Illustrator; PDF is acceptable. 
Indicate any hyperlinks. InDesign: No 
bleeds; include images and fonts. 

VIDEO: Preferred formats are .mov and .mp4
• Send the actual videos; if you send a link, 

make sure it is a downloadable link. 
• Video should be limited to 1 minute.

AUDIO: Preferred formats are .wav  and .aiff. 
We can use mp3s, but they are lower quality.

DIGITAL

FULL-PAGE SPREAD
LIVE: 15.25" X 10.25"
TRIM: 15.75" X 10.75"

BLEED: 16" X 11"

FULL-PAGE
LIVE: 7.375" X 10.25"
TRIM: 7.875" X 10.75"
BLEED: 8.125" X 11"

2/3 PAGE
4.5625" X 10"

1/2 PAGE 
VERTICAL

3.375" X 10"

1/2 PAGE 
STANDARD

4.5625" X 7.375"

1/3 PAGE 
STANDARD

4.5625" X 4.875"

1/3 PAGE 
VERTICAL

2.1875" X 10"

1/4 PAGE
3.375" X 4.875"

1/2-PAGE SPREAD
14.75" X 4.875"

1/2 PAGE 
HORIZONTAL
7" X 4.875"

TERMS

2016 PRINT DISPLAY AD RATES
Ad Size 1X 3X 6X 8X 

FULL PAGE SPREAD $12,855 $12,120 $11,695 $10,785

ONE-HALF PAGE SPREAD $9,280 $8,630 $8,325 $8,015

FULL PAGE  $7,265 $6,870 $6,630 $6,095

2/3 PAGE $6,315 $6,095 $5,880 $5,560

1/2 PAGE $5,245 $4,820 $4,650 $4,175

1/3 PAGE $3,645 $3,320 $3,205 $3,110

1/4 PAGE $2,900 $2,790 $2,695 $2,575

MAGAZINE AD SIZES & SPECS

BACK COVER IS AN ADDITIONAL 25%
INSIDE FRONT AND BACK COVERS ARE AN ADDITIONAL 20% 
ALL OTHER GUARANTEED POSITIONS WILL INCUR A 15% SURCHARGE

MAGAZINE

HOW TO CREATE  
AND SEND YOUR FILES:
PREFERRED FILE FORMAT: PDF X/1A
Ads should be CMYK, high-res and created to 
correct ad size dimensions, including bleed. 
Choose “PDF X/1a” or “Press Quality” in your job 
options when creating high resolution PDFs. 

Send to:
Cindy Rusch, Ad Production Manager 
crusch@ACBusinessMedia.com; 800.538.5544 
x1240

For files larger than 10MB, follow these steps: 
1. Go to www.hightail.com/u/acbm
2. Drag and drop file(s) to upload.
3. In the subject field, please include magazine 

or brand, issue date, other identifying 
information.

4. Click “Send.”

mailto:crusch%40ACBusinessMedia.com?subject=
https://www.hightail.com/u/acbm


LEVERAGE
OUR LEAD GENERATION PRODUCTS TO FILL YOUR PROSPECT FUNNEL. 

AWARDS
Each year, OEM Off-Highway announces its 
Innovators’ Top 10 New Products Awards based 
on inquiries and page views by visitors to its 
online buyer’s guide, the Component Directory. 
List your products, at no charge, on the Component 
Directory and ask our sales team how you can 
boost visibility that could earn your new product a 
place on the Top 10.

COMMISSIONED SPECIAL REPORT
Drive brand awareness and lead generation with a 
single-sponsored report delivered in our magazine 
or via email. Our editorial team will develop the 
content to pair with your marketing message.  

COMPONENT DIRECTORY  
CATEGORY SPONSORSHIP   
See page 4.

CUSTOM: CONTENT, NEWSLETTER, 
SUPPLEMENT, PUBLICATION, E-BOOK
Need custom content and design? How about 
distribution to the right audience?  Partner with 
our experienced editorial team, design staff and 
database experts.   

CUSTOM RESEARCH 
We can assist you in creating and sending your 
industry survey via email or mail to a selected list 
within our extensive database. 

CUSTOM SOCIAL MEDIA PROGRAMS 
Ask about our customized TRACKtion Leads 
program that combines direct marketing with 
social media and primary research components. 
Generate highly qualified leads that convert  
to sales. 

EMAIL, E-PRODUCT & E-VIDEO SPOTLIGHT  
See page 5. 

VIDEO CHANNEL SPONSORSHIP
Feature your video in its own sponsored content 
block on OEMOffHighway.com. Sponsorship 
includes 300x50 banner ad in the content block and 
two or four videos of your choice, which may rotate 
monthly. 3-month minimum commitment.

VIDEO PRODUCTION
Our professional team will videotape your booth, 
equipment and speaker during a trade show or 
event and create a feature video for sales calls, 
presentations, your corporate website, training 
and other uses. Need an on-air personality? Bring 
in one of our talented editors to pull it all together. 
We’ll air your production on OEMOffHighway.com. 

WEBINARS
Generate qualified leads for your company by 
sponsoring a live or on-demand educational 
presentation via the Internet. You get the entire 
lead list, as well as extensive promotion before, 
during and after the webinar.  

LEADGEN

TRADE SHOW/EVENT MARKETING
Leverage your trade show or event 
presence with promotions that drive 
traffic to your booth and engage a 
broader audience. With your staff and 
equipment already on-site, this is the 
perfect opportunity to create a custom 
video. Our team can deliver:  

 f Pre-, during- and post-show promotions 
in print, email and online

 f Booth or demonstration videos 

 f iPad app 

 f Show e-newsletter 

 f Advertisements on the website event 
page and event product showcase

SPECIAL PACKAGES AVAILABLE  
FOR BAUMA, MINExpo and EIMA 

WHITE PAPER PROGRAM
Educate current and potential customers 
about your capabilities and technology. 
Housed in our online White Paper Library, 
your white paper is available for download, 
generating contact information that’s sent 
directly to you. Add a promotional component 
to drive more viewers.

LEAD GENERATION & 
CUSTOM MARKETING



ENGAGEMENT REPORT The only tool of 
its kind, the Engagement Report helps 
you assess the effectiveness of your 
communication strategies by measuring 
the exposure and consumption of your 
messaging – including news articles, press 
releases, blogs, videos, product listings, 
webinars, white papers – on our digital 
platform. AND, you’ll learn how you stack 
up against your competitors.  

TOTAL AUDIENCE PROFILE 
This unique report details our audience 
demographics for print, website, email, 
e-newsletter and social media. 

EMAIL REPORTS 
Third-party email reports display the 
number of emails delivered, opened and 
clicked, as well as other deployment 
details. Study a heat map’s pictorial 
representation of the links readers clicked 
to fine-tune your design and messaging. 

GOOGLE ANALYTICS 
Receive website user statistics and 
demographics. 

LEAD REPORT –  
PRINT, DIGITAL, ONLINE 
While you receive leads immediately 
via email, we can provide a summary 
lead report for the Component Directory, 
webinars you sponsor, white papers, and 
other programs that require registration. 

WEB AD REPORT 
The number of impressions and clicks your 
ad received. Remember, you pay only when 
your ad is in-view. 

AD & BRAND SURVEYS 
Learn how our subscribers rate your ad 
and brand based on your advertising in 
OEM Off-Highway magazine. This custom 
research report, offered periodically as 
an advertiser benefit, reveals your ad’s 
interest ratings, message comprehension, 
and brand perception data.

CUSTOM REPORTS 
We can create custom reports based on 
your advertising program.  

With OEM Off-Highway, you know how your advertising performs and what changes 
might boost results. 

1
Unless otherwise noted, all data reported is publisher’s own data.

AC BUSINESS MEDIA, INC.  /  201 N. Main Street, Fort Atkinson, WI 53538  /  800.538.5544  /  ACBusinessMedia.com

REPORT
For Quarterly Period of April-June 2015

TOTAL AUDIENCE PROFILE

Audience Profile for Quarterly Period 
April - June 2015 Frequency

Qualified 
Distribution

OEM Off-Highway
  Print Version (BPA audited) - May/June 2015 Issue 8  17,000 

  Digital Version (BPA audited) - May/June 2015 Issue 8  2,975 

E-Newsletters
  Industry News Weekly  16,990 

  Economic Outlook Monthly  14,243 

  Breaking News On Demand  13,338 

  Engine Revolutions Quarterly  10,158 

  Drivetrain Technology Update Quarterly  10,566 

  Fluid Power Progress Quarterly  10,557 

  The Electric Age Quarterly  10,530 

  In the Cab Quarterly  10,391 

  Efficient Design & Manufacturing Quarterly  10,219 

Special Digital Issues
  The Year In Review Annually  11,088 

Email Marketing
  Email Marketing  15,660 

 Social Media
   Facebook Likes  623 

   LinkedIn Members  1,600 

   Twitter Followers  2,564 

PROFILE OF MARKET SERVED
OEM Off-Highway offers direct reach to the 
entire product development team at mobile off-
highway and heavy-duty on-highway OEMs. The 
audience comprises personnel in engineering, 
corporate and operating management, sales/
marketing, and manufacturing and purchasing 
at manufacturers of agricultural equipment, 
industrial/ utility/ construction equipment, lawn 
and garden equipment, forestry equipment, 
mining equipment, military equipment, engines/ 
drivetrains/ transmissions, as well as distributors/
system integrators.

OEM Off-Highway magazine targets the entire 
product development, reaching key decision-
makers of equipment design, development and 
system implementation at OEMs.

WEBSITE METRICS
OEMoffhighway.com

 Visits Visitors Pageviews
Avg Time on 

Site

April 2015 42,993 29,337 117,854 0:02:21

May 2015 39,879 28,141 108,513 0:02:15

June 2015 37,474 26,247 109,906 0:02:20

Average  40,115  27,908  112,091 0:02:19

Source: Google Analytics
Visits:  Total number of visits to the site.
Visitors:  The total number of unique people who visited the site, based on browser and/or device combinations.
Pageviews:  The total number of pages view on the site
Average Time on Site: The average time a person spends on the website each visit, otherwise known as Average 
Visit Duration.
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New Flyer displays 60-foot Xcelsior bus
powered by BAE Series-E HybriDrive at
APTA
The New Flyer 60-foot Xcelsior bus features a BAE

Series-E HybriDrive propulsion system which

enables the use of a smaller engine and reduces

engine run time up to 50%.

Hillhead 2016 dates announced
The 2016 edition of Hillhead will take place June 28 to 30.

Command PRO 824 EFI
Kohler introduces the 824cc Command PRO EFI engine featuring a highly-tuned air

intake system for enhanced airflow.

Titan International CEO provides outlook for future of industry
Titan International CEO Maurice Taylor has released an outlook for the future of the tire industry.

Sponsored Content

Vanguard Introduces 810cc EFI Engines
The new Vanguard 810cc EFI engines combine the

increased fuel efficiency of a closed-loop electronic fuel

injection system with the increased capability of an

810cc engine. That combination gives landscape

contractors an optimum level of power without

sacrificing fuel economy for commercial mowers.
More Information

Cummins establishes new Technical Education for Communities program in Turkey
Cummins' new Technical Education for Communities program will support technical job training for men and

women in Izmir, Turkey.

Hakkapeliitta Truck D Truck and Bus Tire
The Nokian Hakkapeliitta Truck D truck and bus tire features a patented twin-block

tread pattern to ensure optimal grip and driving response during...

CK Commercial Vehicle Research releases 2014 Annual Fleet Study
CK commercial Vehicle Research has completed its 2014 Annual Fleet Study which

indicates a decline in equipment purchases for fleets in 2015.

Caterpillar Foundation investing in ONE campaign for Ebola advocacy
The Caterpillar Foundation is investing $1 million in The ONE Campaign to help increase the organization's

efforts to fight Ebola in West Africa.
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Innovative product development solutions for mobile OEMs
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DIGITAL EXCLUSIVE:  Everything you missed at EIMA 2014 ...Search: 12059811

ELECTRIC TRACTORS   
Charged up to feed 
the world 
From all-electric 
tractors to electric-drive 
technology, where does 
the ag industry stand?  
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Delivery Throughput and Response Statistics

Response Categories Unique % Deliv % Open Gross
Opens 2,295 16.28% - 3,752
Clicks 414 2.94% 18.04% 585
Unsubscribes 39 0.28% 1.70% -
Complaints 1 0.01% 0.04% -
Preference Page 0 0.00% 0.00% -
Forward to Friend 0 0.00% 0.00% 0
Other Response Categories

Delivered, Not Opened 11,803 83.72% - -
Opened, Not Clicked 1,881 13.34% 81.96% -

Share to Social Total 0 0.00% 0.00% 0
Facebook.com 0 0.00% 0.00% 0

Twitter.com 0 0.00% 0.00% 0

Linkedin.com 0 0.00% 0.00% 0

Digg.com 0 0.00% 0.00% 0

Final List Quantity 14,234 -

Domains Not Allowed 0 0.00%

Delivered Quantity 14,098 99.04%

Received 14,098 99.04%

Requires Challenge Response 0 0.00%

Bounced Quantity 136 0.96%

Host or Domain Mail Exchanger Does 
Not Exist

0 0.00%

Domain Does Not Exist 2 0.01%

Account Not Available 39 0.27%

Mailbox Full 0 0.00%

Connection Time Out 5 0.04%

Permanent Deferral 25 0.18%

Blocked By Content/Spam Filter 65 0.46%

Other/No Reason Given 0 0.00%

Retry Quantity 0 0.00%

Host or Domain Mail Exchanger Does 
Not Exist

0 0.00%

Domain Does Not Exist 0 0.00%

Account Not Available 0 0.00%

Mailbox Full 0 0.00%

Connection Time Out 0 0.00%

Temporary Deferral 0 0.00%

Blocked By Content/Spam Filter 0 0.00%

Other/No Reason Given 0 0.00%

Not Sent Quantity 0 0.00%

Delivery Categories Recipients %
Original List Quantity 14,436 -

Filtered (prior to send) 4 0.03%
Suppressed 4 0.03%
Deduped 194 1.34%
Invalid E-mail Address 0 0.00%
External File Hard Bounce 0 0.00%

View Open Click Analysis View Preference Page Report

View Deployment Details View Deployment Content View Additional Reports

Deployment Delivery for:

Track ID Brand Deployment Name Deploy Date\Time (CDT) Spam Recipients
HCL150613003 Heavy Construction OEM Economic eNL  6-30-15 06/30/2015   08:00 AM 2.60 14,234
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Report: Deployment Delivery

Email Deployment 
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Ad & Brand Research 
Study Report
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Prepared for DitchWitch  

Equipment	  Today	  AdPlus	  Study	  (May	  2014	  Issue)

The	  AdPlus	  Score	  

The	  AdPlus	  Score	  takes	  into	  consideration	  the	  relative	  importance	  of	  each	  measure	  and	  creates	  a	  weighted	  
average.	  	  The	  maximum	  attainable	  score	  is	  100	  and	  the	  weighting	  is	  applied	  as	  follows:	  	  

• Recall	  seeing	  percentage	  x	  20	  points	  

• Recall	  reading	  percentage	  x	  35	  points	  

• Percentage	  who	  pick	  an	  ad	  as	  most	  interesQng	  x	  45	  points	  

!!
The	  AdPlus	  score	  is	  calculated	  by	  adding	  together	  the	  weighted	  scores	  of	  each	  measured	  a]ribute.	  	  If	  
an	  adverQsement	  was	  seen	  by	  82%,	  read	  by	  64%	  and	  picked	  as	  most	  interesQng	  by	  18%,	  the	  AdPlus	  
score	  would	  be	  46.	  	  The	  calculaQon	  is	  demonstrated	  below:	  

!
!
Number	  of	  Responses	  

The	  findings	  presented	  in	  this	  report	  are	  based	  on	  413	  completed	  surveys.	  	  A	  series	  of	  three	  email	  invites	  
were	  utilized	  and	  a	  $100	  cash	  prize	  was	  offered	  as	  an	  incentive	  to	  boost	  response.	  	  In	  total,	  the	  survey	  
remained	  open	  for	  nearly	  three	  weeks. 

RaQng % Points AdPlus	  Points

Recall	  Seeing 82% 20 16

Recall	  Reading 64% 35 22

Indicate	  Most	  Interesting 18% 45 8

AdPlus	  Score	   46
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MICHELLE EAUCLAIRE-KOPIER 
Editor/Associate Publisher 
meauclaire@ACBusinessMedia.com 

Ext. 1229

CINDY RUSCH 
Ad Production Manager 
crusch@ACBusinessMedia.com 

Ext. 1240

SARA JENSEN, Managing Editor 
sjensen@ACBusinessMedia.com 

Ext. 1235

EDITORIAL

PRODUCTION

201 N. Main Street, Fort Atkinson, Wisconsin 53538

8 0 0 . 5 3 8 . 5 5 4 4

KRIS FLITCROFT, Executive Vice President 
kflitcroft@ACBusinessMedia.com 

Ext. 1231

DEBBIE GEORGE, Vice President, Marketing 
dgeorge@ACBusinessMedia.com 

Ext. 1300

GREG UDELHOFEN, Vice President, Content 
gudelhofen@ACBusinessMedia.com 

Ext. 1249

MONIQUE TERRAZAS, Digital Sales Manager 
mterrazas@ACBusinessMedia.com 

Ext. 1256

For updated information throughout the year, visit our marketing and advertising online resource at 
OEMOffHighway.com/Advertise or call your AC Business Media sales associate at 800.538.5544. 

CONTACTS

SEAN DUNPHY, Publisher 
sdunphy@ACBusinessMedia.com 

Ext. 1252

ERIC SERVAIS, Sales Associate 
eservais@ACBusinessMedia.com 

Ext. 1244

STACY ROBERTS, Sales Associate 
sroberts@ACBusinessMedia.com 

Ext. 1239 

TOM LUTZKE, National Automotive 
and Truck Manager  
tlutzke@ACBusinessMedia.com 

630.484.8040

JILL DRAEGER, Sales Associate  
jdraeger@ACBusinessMedia.com 

Ext. 1228

PAUL GILLEN, Sales Associate  
pgillen@ACBusinessMedia.com 

Ext. 1257

SALES CORPORATE

A C B u s i n e s s M e d i a . c o m
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